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EGHAND UBJEGTIVES

« Transform from a governing body to a sports property.

- Create a catalyst for growth in partnerships and
revenue.

 Develop abrand that is relevant to the 18-24 audience.

« Attract top athletes to Canadian university athletics.

» Become a household name on the Canadian Sports
landscape.
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e Social media templates
* File sharing (DROPBOX)
« Winter Championship Guidelines
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F & W CHAMPIONGHIP L0G03: sune 2017

¢011/18 DROPBON LAUNGH; suvy 2017

tOOTBALL MARRETING PLAN; suLy 2017

VANIER GUP MARKETING PLAN: vuLy 2017
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PHOTOGRAPHY BEST PRACTICES

TERMINOLOGY / WRITING STYLE
- Vernacular
- Terminology

- Official Names
- Writing Style

OTHER PROGRAM LOGOS USEAGE

INTERNATIONAL BRANDING
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