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A YEaR aGO
A YEAR LATER
WHaTS nEXT? 



a YEaR aGO…



EVOLUTIOn OF THE LOGO
1961 - 2001 2001 - 2010 2010 - 2016



EN.CIS-SIC.Ca



REBRAND OBJECTIVES 
• Transform fromagoverning body to a sports property.

• Create a catalyst for growth in partnerships and

revenue.

• Develop abrand that is relevant to the 18-24 audience.

• Attract top athletes toCanadian university athletics.

• Become a household name on the Canadian Sports

landscape.



A YEAR LATER…



U SPORTS LAUnCHES… 





THE LOGO

• Coneys all essential info



PRE LaUnCH SOCIaL MEDIA
4,000 FOLLOWERS

35+ AVERAGE LIKES PER 
POST

5,700

21,000
6+

SEPTEMBER 2016

AVERAGE LIKES PER 
POST

FOLLOWERS

FOLLOWERS



POST LaUnCH SOCIAL MEDIA
8,287

120 23+

8,040

27,800

MAY 2017

FOLLWERS FOLLWERS

FOLLOWERS

AVERAGE LIKES PER 
POST AVERAGE LIKES PER 

POST



WHAT’S nEW?



ATHLETE OF THE 
MONTH



naTIOnaL 
MaRKETInG 
CaMPAIGn





U SPORTS
CORRESPOnDAnCE 
PrOGRaM



U SPORTS
BRAND TOOLS
• Social media templates
• File sharing (DROPBOX)
• Winter Championship Guidelines



SOCIaL MEDIa 
CHaMPIOnSHIP 
aWaRDS 
TEMPLaTE



SOCIaL MEDIa 
CHaMPIOnSHIP 
PLaYER OF THE 
GaME TEMPaTE 





OFFICIAL nAMES

HOW TO USE THE LOGO



OFFICIaL COLOUR

HOW nOT TO USE THE LOGO



OFFICIaL LOGOS



aREaS OF IMPROVEMEnT



1. COnTEnT 
DELIVERY

2. FILE
SHaRInG



3. 
COMMUnICATING
EXCPECTaTIOnS



F & W CHAMPIONSHIP LOGOS: 

2017/18 DROPBOX LAUNCH: 

FOOTBALL MaRKETInG PLan: 

VAnIER CUP MaRKETInG PLAn: 

JUNE 2017

JULY 2017

JULY 2017

JULY 2017

4. IMPROVED 
TIMELInES



WHAT'S NEXT? 



COMPLETE & 
COMPREHEnSIVE
BRAND BOOK

LAUNCHING JUNE 2017



InTRODUCTION OF 
A SPORT 
BranD SYSTEM



InTRODUCTIOn OF 
A SPORT 
COLOUR SYSTEM



HOW TO USE THE 
BRAnD

HOW nOT TO USE 
THE BRAnD







A naTIOnaL 
CHaMPIOnSHIP
SECTIOn



EXaMPLE ADS

HOW TO USE THE MARK



TEMPLATES



BRanD BOOK 
WILL ALSO 
COVER…

PHOTOGRAPHY BEST PRACTICES 

TERMINOLOGY / WRITING STYLE
- Vernacular 
- Terminology 
- Official Names 
- Writing Style 

OTHER PROGRAM LOGOS USEAGE 

INTERNATIONAL BRANDING 



MEMBER 
BannERS



MERCHanDISE
PROGRaM



BranD 
ELEMEnTS 
aVaILaBLE FOR 
PURCHASE



FEEDBACK





MarkETInG U SPORTS 



GARO 
KERESTECI

FUSE Marketing Group, 
Founding Partner


